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Food Town Events draw excellent crowds
Many projects were delivered in 2008 to help promote the
Town and also enhance the events in the area for
locals and visitors throughout the year. These events were
delivered under the chairmanship of Jack Martin who has
been greatly missed since his tragic death earlier in the year.

A UNIQUE SHOPPING EXPERIENCE

These programmes started with the delivery of the
very successful Food Town reusable shopping bag
that was supported by many shops in the Town and
sold throughout the year. Fresh orders for this very
successful shopping bag will be placed in early 2009.
This bag can be seen all around the area and we are
told is a prize possession for many visitors and helps
promote Castle Douglas throughout the UK. It also
helps to reduce the number of plastic bags being used
within our shops and could be the catalyst to looking
Example of the new reusable at becoming a plastic bag free Town. Please contact
shopping Bag. us on www.cefoodtown.org or contact any of our
committee should you feel you wish to pursue this
idea. See back page for details.

It was also felt that new Food Town banners were
needed to be designed and produced to replace the
older ones that had seen better days hanging over the
shops on King Street. 20 new banners were produced
and erected over shops in the Town in time for Food
Town Day in May. Food Town Day was again a very

THE UNIQUE SHOPPING
EXPERIENCE

et | commercially successful day for Castle Douglas.

with many independent

e (ois More details overleaf. The introduction of the

e o Monthly markets started in February 2008 and were
B
e i successful throughout the year .

Scottish Market Town

www.cd-foodtown.org The Launch of The FAB project
started in late 2007 but last year

the programme really started to Local Producers
Market

_ gain momentum and the

Sides 1&2 o_f the new Food Town Banners www.gloriousgalloway.com web

located in King Street site had a great increase in traffic.
The FAB leaflets were being seen
all over Northern Britain
promoting the Three Theme
Towns FAB programme.
ODQ\ RI WKH )$%fV 4X
Brochures were being requested in

www.cd-foodtownofB

our TICs and on line requests were 9:30 am-1:00pm
really helping us to understand our | Douglas Arms Hotel
potential visitor market and Castle Douglas

building up our data base contacts. |Every 4th Saturday in the month




